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Purpose

To provide information about the diverse offerings and performance of UNE to its stakeholders and communities in a way which protects, promotes and enhances its brand and image 
and meets enrolment, research, community and partnership goals

We provide leadership in delivering professional marketing and communications.  We value honesty, integrity and accuracy. Our ability to maintain and enhance client satisfaction is a 
result of our flexible, supportive and professional working environment and our committment to finding innovative solutions. We strive for excellent performance while valuing and 

acknowledging individual contributions. We are a team.
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